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Degree awarded 	 Master of Science (M.Sc.)
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Degree Program Advantages/Future Admission Requirements

Study SciComm & Journalism in Germany—in English!
Do you love science and telling stories? Can you imagine a job that lets 
you talk to the smartest people on the planet and allows you to turn 
what you’ve learned into beautiful storytelling projects?
If the answer is yes, a career in science communication might be the 
perfect choice for you.
Career prospects are actually quite good. Because we need science to 
address many of today’s most pressing issues like pandemics, climate 
change or artificial intelligence, science communicators are in de-
mand—be it in journalism, governments, NGOs, think tanks, museums 
or ad agencies.

What makes the Ansbach Master’s Program stand out?
•	 Low tuition (1000 € per semester for non-EU nationals)
•	 Taught entirely in English.
•	 Learn strategic and journalistic communication of findings from 

natural sciences, social sciences and humanities.
•	 Study and practice traditional communication through text, audio 

and video, as well as innovative approaches such as data visualiza-
tion, virtual reality, or game and exhibition design.

•	 Learn what distinguishes good from bad-quality research. This 
includes understanding different research study designs and chal-
lenges like p-hacking, publication bias or predatory publishers.

•	 Understand how to involve your audience through public engage-
ment, and explore what communication research has found about 
which communication strategies are the most effective.

•	 Case studies and international guest speakers will connect what 
you have learned to the real world.

•	 In your Master’s thesis you’ll either showcase what you’ve learned 
in a larger communication project, or you’ll conduct an academic 
study to answer a communication research question with practical 
relevance for working journalists or science communicators.

Graduates will be able to:
•	 Assess the quality of scientific studies based on research study de-

sign, keeping in mind challenges like p-hacking, publication bias or 
predatory publishing.

•	 Improve the reliability of their own communication by applying 
strategies like pre-publication fact checking.

•	 Adapt communication tools and strategies to different use cases, 
publics and audiences by using text, audio, video, data visualiza-
tion, immersive approaches, game design or exhibition design.

•	 Understand the different ethical and practical challenges that dis-
tinguish strategic communication (communicate to persuade) from 
journalistic communication (communicate to inform).

•	 Develop public engagement campaigns and risk and crisis commu-
nication strategies.

•	 Apply findings from communication research to make their commu-
nication strategies more effective.

The Ansbach Master’s Program prepares for careers in:
•	 Science journalism
•	 Public relations for companies, non-profits, think tanks or govern-

ments
•	 Advertising in areas that use scientific knowledge (i.e. medical)
•	 Science diplomacy
•	 Exhibition design in places like museums
•	 SciArt (communicating science through art)
•	 Public engagement
•	 Game design

We’re looking for people passionate about science and storytelling 
from diverse backgrounds, ranging from recent science or social sci-
ence and humanities undergraduates all the way to working scien-
tists or even artists. What you’ll need:
•	 A completed university degree equivalent to 180 ECTS with a mi-

nimum GPA of 2.5 on the German grading scale in relevant fields 
like natural or social sciences, humanities, communication, jour-
nalism, or arts. (Applicants with fewer than 210 ECTS must com-
plete additional coursework or internships to make up the diffe-
rence.)

•	 Proof of English proficiency at C1 level (IELTS 7.0 or TOEFL 100).
•	 A portfolio of at least three, ideally published, examples of sci-

ence communication directed at non-expert audiences (articles, 
videos, podcasts, or creative projects).

•	 A motivation letter of up to 1,000 words in English explaining 
why you wish to enter the field of science communication, how 
your previous experience has influenced this decision, and what 
you expect to gain from a Master’s degree in this field.
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Curriculum
•	 3 semesters (18 months) 
•	 Each module is the equivalent of 3 hours per week


